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1. Key social media platforms discussed in this presentation.
a. Facebook
b. Twitter
c. LinkedlIn
d. Instagram
e. Pinterest
2. Advantages of using social media for genealogy.
a. Expand your network with fellow genealogy professionals and colleagues
in related fields.
b. Global reach.
c. Limitless potential for followers, fans, and connections.
d. Crowdsourcing (see below].
3. Social media marketing and your genealogy business.
a. Generate business leads.
b. Boost blog readership.
c. Promote upcoming events, seminars, lectures, conferences, etc.
d. Advertising.
4. Genealogy crowdsourcing with social media.
a. What is crowdsourcing?

i. “The practice of obtaining needed services, ideas, or content by
soliciting contributions from a large group of people and especially
from the online community rather than from traditional employees
or suppliers.” (https://www.merriam-webster.com)

b. How genealogists can use social media crowdsourcing:

I. By posting questions, problems or brick walls on social media and
asking others for suggestions and solutions.

ii. Katherine R. Willson’s list of “Genealogical and Historical
Groups/Pages on Facebook (in English)”
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https://moonswings.files.wordpress.com/2017/02/genealogy-on-
facebook-list-feb-2017.pdf

5. Tips and strategies for using social media.

a. Be authentic!
b. Know your audience and track the performance of each post / tweet.
i. Use analytic tools (such as Facebook Demographics tools and
Twitter Analytics) to track what your audience is responding to.
c. Engage your audience.
d. Post with purpose.
e. Keep it professional.

6. Ethics and social media.

a. Respect privacy laws and the privacy of clients.

b. Avoid posting identifying information about living people, especially minor
children.

c. Don't “borrow” content (photos, posts, etc) without permission from the
author. Instead, use the “share” feature on Facebook and the “quote”
feature on Twitter, which credit the author.

d. Refrain from making offensive remarks about another person, race,
gender, orientation, ethnicity, etc.
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